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Introduction

This edition marks the 15th iteration of the Workshop on Computational Approaches to Subjectivity,
Sentiment and Social Media Analysis (WASSA), a crystal jubilee!
We can summarize the workshop as focusing on topics at the intersection of emotion, subjectivity, per-
suasion, and trust. Crystal is fragile, and many topics at this year’s WASSA can be situated within a
social or political context, reflecting the brittle state our world is in. Regarding methodologies, Large
Language Models (LLMs) prevail: as tools for simplification or for simulating social media users, as
synthetic data generators, and as an object of study. This year, WASSA also featured a Special Track on
Multilinguality and Social Bridges between High- and Lesser-Resourced Languages and Communities.
In the proceedings, one paper takes a truly multilingual approach to quantify social sentiment in ho-
stels. Only three papers do not mention English data at all, but instead focus on subjective tasks in Farsi,
emotion preservation when translating from Spanish to Basque, and assessing the capability of LLMs to
predict the emotional ratings of Russian words. Other languages that are being studied alongside English
are German, Danish, and Luxembourgish.

For the main workshop, we received 32 papers and 9 ARR commitments. From the direct submissions,
we accepted 17 (53%), and from ARR, another 6 (66%), bringing the total to 23 accepted papers. The
high quality of much of the work made the decision process difficult, as this year, WASSA is held as a
half-day workshop, reducing the room we had for accepted papers.

For our jubilee, we decided to award both a Best Paper and a Best Theme Paper Award. Starting with
the reviewer scores, the organizers of the workshop anonymously proposed candidates and then voted
on them. The winner of the Best Paper Award of this year’s WASSA is The Impact of Highlighting
Subjective Language on Perceived News Trustworthiness by Mohammad Shokri, Vivek Sharma, Emily
Klapper, Shweta Jain, Elena Filatova, and Sarah Ita Levitan. The winner of the Best Theme Paper Award
is Crowd-Based Evaluation of Emotion Intensity Preservation in Spanish–Basque Tweet Machine Tran-
slation by Nora Aranberri. Congratulations!

On top of the main workshop, we are happy to have José Camacho-Collados from the Cardiff NLP group
as our invited speaker. In his keynote he will discuss social media analysis in the language model era,
and this from an interdisciplinary perspective.

We would like to thank the EACL Organizers and Workshop chairs for their help and support during
the preparation. We also thank the OpenReview support team for their technical support. Finally, we
thank the program committee for the time and effort they spent on reviewing, especially to those who
were willing to perform emergency reviews. The quality of the program is a reflection of your hard work.

Finally, we would like to dedicate WASSA 2026 to Shabnam Tafreshi. Shab was one of the driving forces
behind many previous iterations of WASSA and the shared tasks on emotion and empathy prediction.

Jeremy Barnes, Valentin Barriere, Orphée De Clercq, Roman Klinger, Debora Nozza, Célia Nouri &
Pranaydeep Singh

WASSA 2026 Chairs
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Keynote Talk
Social Media Analysis in the Language Model Era: An

Interdisciplinary Perspective
Jose Camacho-Collados

Cardiff University, UK
29 March, 2026 – Time: 14:30 – 15:30 – Room: SALLE Le Chellah

Abstract: Understanding what is going on in social media is not a simple task, even after the significant
progress in NLP in recent years. Given the specific nature of social media and the large amount of
content generated, efficient and specialised solutions are often necessary.
At the same time, language models, and in particular large generative language models (LLMs) are
currently ubiquitous across the NLP research landscape and beyond. However, it isn’t clear how to
effectively leverage them to process large amounts of unstructured data, such as the type usually found
on social media, especially for non-expert users. There are also additional challenges when processing
large amounts of text, such as ensuring transparency in the process and dealing with long context.
In this talk, I will explain my journey when it comes to social media analysis, from proposing efficient
solutions for tasks such as sentiment analysis, hate speech detection or emotion detection, to sharing tips
and lessons learned from interdisciplinary collaborations. I will try to revisit the importance of high-
quality data and reliable evaluation benchmarks in the current LLM landscape, and some recent results
suggesting promising areas for future research.

Bio: Jose Camacho-Collados is a UKRI Future Leaders Fellow and Professor at the School of Computer
Science of Cardiff University, where he co-founded the Cardiff Natural Language Processing group
(Cardiff NLP). Before joining Cardiff University, he completed his PhD in Sapienza University of Rome
and was a Google AI PhD Fellow.
Jose has worked in multiple NLP areas with a particular focus on semantics, multilinguality and com-
putational social science with an interdisciplinary perspective. In this area, he has been developing
specialised and efficient NLP models for social media applications, such as TweetNLP and related effor-
ts. His work has received several recognitions, including awards at top NLP conferences, or the 2023 AIJ
Prominent Paper Award. He is also the co-author of the “Embeddings in Natural Language Processing”
book.

vii



Table of Contents

Council of LLMs: Evaluating Capability of Large Language Models to Annotate Propaganda
Vivek Sharma, Shweta Jain, Mohammad Shokri, Sarah Ita Levitan and Elena Filatova . . . . . . . . . 1

Emoji Reactions on Telegram: Unreliable Indicators of Emotional Resonance
Serena Tardelli, Lorenzo Alvisi, Lorenzo Cima, Stefano Cresci and Maurizio Tesconi . . . . . . . . 13

Quantifying Social Sentiment in Hostels Using A Domain-Specific Transformer Pipeline
Ian W. McMurry . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 24

Predicting Convincingness in Political Speech: How Emotional Tone Shapes Persuasive Strength
Bhuvanesh Verma, Mounika Marreddy and Alexander Mehler . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 37

Measuring LLMs’ Sensitivity to Paraphrased Opinion Prompts
Bushra Alhetelah and Irfan Ahmad. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .52

The Impact of Highlighting Subjective Language on Perceived News Trustworthiness
Mohammad Shokri, Vivek Sharma, Emily Klapper, Shweta Jain, Elena Filatova and Sarah Ita

Levitan . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 60

Appraisal Trajectories in Narratives Reveal Distinct Patterns of Emotion Evocation
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ix


