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* Are there systematic biases humans

are subject to”?
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Just in case u need more oddly cute pet #halloween costumes , | bring
you Captain America guinea pig . <URL> #Halloween2014

I'm sure it goes for men but I'm speaking from a woman's perspective.
| see too many women who lose themselves in their mate. Q

I'm saving so much money this summer being single
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GuessAge
Don't you hate it when you're about to go to sleep and that next
episode of Netflix keeps your attention for another hour
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* What are the implications of using o °oo
human perception as a proxy for truth? » FEMALE © MALE CONFIDENCE: ©1 ®2 ©3 ©4 O5

 \Which textual cues lead to a false
perception of the truth”
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,  Gender - 2,607 authors, age — 826 authors
. ' 1  we use 100 tweets per author, 9 Mturk votes per author
Which textual cues make people

nore or less confident in their ratings’? amazon ° URLs and mentions anonymized, English only filtered,

duplicates eliminated, same 6 month time interval

mechanical tubrelg

GENDER PERCEPTION

unpack

SWeeps veterany;j : manicure h
backs defendlng vice 11s ~ L il ceQ carlson lax d . housework 1O N\2 hed complimane e attractive
. .ra 2 leader, trillion Id relaxed tannin unpackingWashe P
e W ationents _plepderchir millon HIRn,  fovbectier  WSLLGRE  amiaundy  praheiin
hEIdSUppOrterS a8 secretar 250k ilh annuall co-foqndercou,son haUIh DD grocery chore king dishes stunning adorable
. : Yy billion y enmdiscussgawarren shoppingS'" packing dishe Jovins S0rgeous
defend tigspatriots retiredcomnis 6m3m ;am pedicurt o o 17 washing “showered oving.e ° kind
P clash commissioner WhOppII’Ig ZU-Ckerberg ; |keapaCked | d rearrenehe beautiful cassy
repeonmiss euros5gpk hires schiidt spend C ea#}aezy tolented
PERCEIVED
-372 -370 -323 -316 - 277 -.240 -.156 326 .331 .350 416 .424
MALE FEMALE
-.284 -.281 -.263 -.244 -.206 -.160 -117 REAL 268 .288 301 .307 348 376
leagues
in dianS h%alnl% res%ﬁ{ystrike scoreboard blanketsnapping
s . o . . :
at.hlgteeegg?)amg:;tators CIVWIIar maslssoldier drafting tltle bl:'réeaattltle smile snu?gllgeglej%)la{samggle
Iumsfootballsrlva|ry terror, .batt € , dStatS header 1 r ‘ ‘ d pillowsla ingcomfy
O st actionuariare  "technicaldivision e terdeep heart “Cuddle ot
upsetsCrow eroes cuddling
o S techneria s ~ Thogfens i
diehard hf assist drownug
AGE PERCEPTION
Hoower balgys insa.ne servicesrBQUired racer motorcycles .
e e |ggt:lfens(;j€r¥é\mas wee¥££tC00l?St iest SEinUSlySh'ttyga.rbage contactoffer . semi | ?'acing I0catIt()rrIaSnasE)e(.)?tSati0n
girlsaf DOYS SWectest funnies egit adintense o0 referralpackaggsundeiuer xecireutt ort tatespublic
homies | exirhem cutest \Vorst awfulridiculous _— Visitserviceoterns pinal POTLider .S i Gbloyeesresidents
gals ea'"a blgge::‘a!:estléer’iﬁsetst ruénlggl%?’g"’.dld?’!‘"e del“ﬁe rYava“ab'e 0 ylm,pclr%rokee immigrants W orke,rs
y dumbeStprettiestt sucked apply SO0Iriders otfflctlals stations
scaries ransl
PERCEIVED
-.297 -275 -.208 -179 -126 -.070 266 .278 287 301 311 325
YOUNGER OLDER
- -264 -236 150 -115  -072 REAL 085 197 214 35 272
|
sheesh iiigaf
dumb ame havin ,whatcha COﬂVO‘SIEiT;ma“
dumbassshouldnt gl 17,1177 t
b k relaxing izoujine esh)hﬁhh#oomeO“VOS recommendedynusual
idcggt?’a#corﬁ?':?éd buddiesgséﬂﬁllglh%,;r?gw's tte)'éts srléglhelgg ) f diversemUItiplevarious re;{flgég‘éissgﬁdi associationl;:lgﬁlig?led
wack#Smh relga;{lgorlﬁisbgnding s?ﬁ%x'tr:hgm,htexted o~ p,OPIUIa.rre(I:]iegl?l?;;jmemus t israeﬁterrqrjgl{ngs journal IateslteSS ©0
inc uding “among errorism citizens reportd 1 P!
eveloped frequent mllltarYafghanlstan feeds dllyyia -’
S%xsa'ﬁel syrianamnesty ngbeyahoo
Iraq *a"an newm:i\:per
CLASSIFIERS TRAINED ON REAL AND PERCEIVED . N . :
The first study to systematically analyze differences between real

LABELS PERFORM DIFFERENTLY °

and perceived user traits

* People are generally accurate, but overemphasize stereotypes
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) * Using human perception, we introduce systematic biases in
I I I B ] classifiers
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Confidence feature analysis in the full paper
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